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MIR-JCB

MIFREG
recital 34

Scheme rules applied by payment card schemes and practices applied by payment service providers tend to keep merchants and
consumers ignorant about fee differences and reduce market transparency, for instance by ‘blending’ fees or prohibiting
merchants from choosing a cheaper card brand on co-badged cards or steering consumers to the use of such cheaper cards. Even if
merchants are aware of the different costs, the scheme rules often prevent them from acting to reduce the fees.

MIFREG
article 8

1.

2.

3.

4.

5.

6.

7.

Any payment card scheme rules and rules in licensing agreements or measures of equivalent effect that hinder or prevent an
issuer from co-badging two or more different payment brands or payment applications on a card-based payment instrument
shall be prohibited.
When entering into a contractual agreement with a payment service provider, the consumer may require two or more different
payment brands on a card-based payment instrument provided that such a service is offered by the payment service provider. In
good time before the contract is signed, the payment service provider shall provide the consumer with clear and objective
information on all the payment brands available and their characteristics, including their functionality, cost and security.
Any difference in treatment of issuers or acquirers in scheme rules and rules in licensing agreements concerning co-badging of
different payment brands or payment applications on a card-based payment instrument shall be objectively justified and nondiscriminatory.
Payment card schemes shall not impose reporting requirements, obligations to pay fees or similar obligations with the same
object or effect on card issuing and acquiring payment service providers for transactions carried out with any device on which
their payment brand is present in relation to transactions for which their scheme is not used.
Any routing principles or equivalent measures aimed at directing transactions through a specific channel or process and other
technical and security standards and requirements with respect to the handling of two or more different payment brands and
payment applications on a card-based payment instrument shall be non-discriminatory and shall be applied in a nondiscriminatory manner.
Payment card schemes, issuers, acquirers, processing entities and other technical service providers shall not insert automatic
mechanisms, software or devices on the payment instrument or at equipment applied at the point of sale which limit the choice
of payment brand or payment application, or both, by the payer or the payee when using a co-badged payment instrument.
Payees shall retain the option of installing automatic mechanisms in the equipment used at the point of sale which make a
priority selection of a particular payment brand or payment application but payees shall not prevent the payer from overriding
such an automatic priority selection made by the payee in its equipment for the categories of cards or related payment
instruments accepted by the payee.

co-badging

nowa karta czy
obecne karty?
zawarcie umowy
osobnej o kartę
POS?

Co-badging and choice of payment brand or payment application

co-badging

means the inclusion of two or more payment brands or payment applications of
the same brand on the same card-based payment instrument;

‘co-branding’ means the inclusion of at least one payment brand and at least one nonpayment brand on the same card-based payment instrument;
identification 5.Issuers shall ensure that their payment instruments are electronically
identifiable and, in the case of newly issued card-based payment instruments,
also visibly identifiable, enabling payees and payers to unequivocally identify
which brands and categories of prepaid cards, debit cards, credit cards or
commercial cards are chosen by the payer.
4.Payees that decide not to accept all cards or other payment instruments of a
payment card scheme shall inform consumers of this, in a clear and unequivocal
manner, at the same time as they inform consumers of the acceptance of other
cards and payment instruments of the payment card scheme. Such information
shall be displayed prominently at the entrance of the shop and at the till. In the
case of distance sales, this information shall be displayed on the payee's website
or other applicable electronic or mobile medium. The information shall be
provided to the payer in good time before the payer enters into a purchase
agreement with the payee.

no - discrimination
• co-badging can be neither prevented nor limited by the scheme, issuer, acquirer, or
technical provider.

customer segregation
• the issuer does not need to offer co-badging, but where the issuer supports cobadging each consumer (not each customer!) may request a card-based payment
instrument with co-badged payment brands (but not co-badged applications!) and the
issuer must inform the consumer of this option
preselection
• only a payee may implement measures to preselect automatically a specific brand or
application where the card-based payment instrument is so equipped. The payer can
always override preselection.
fees
• where a scheme’s instrument is used outside the scheme, the scheme cannot request
a fee or information related to that use.
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